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NOTE:  Attempt any five questions from the rest. All questions carry equal marks. Phone and other electronic gadgets are not allowed.

Q1.
Explain:

a) SDI

b) CAS

c) Bulletin Board Service

d) Market

e) Price in context of LIS

f) People 

Q2.
Define marketing? Explain the importance and concept of LIS marketing. 

Q3. 
7 P’s of Marketing are termed as extended marketing mix. Discuss each P  in the context of LIS. 

Q4.  
Highlight the eleven steps of marketing research.

Q5.
What do you mean by Library product? Discuss its importance.

Q6.
Write an essay on marketing plan for the betterment of libraries.

Q7.
What marketing strategies should be adopted for the  promotion of reading habits.

Q8.
Discuss any two of the following:
a) Library promotion 

b) Success factors in marketing

c) Principles of library marketing
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